The appeal of venues dedicated to men is cbvious:

while day spas are hugely popular with men, most
places are designed primarily with women in mind.
According to Philip Kirkweod of Zipt Men's Day Spa
in Melbourne, even the unisex ones “are a little bit
pink”. It's a sentiment echoed by Leycester Cory of
Guys Grocming in Perth. “Sales of men's grooming
products reached $374 million in Australia lost year.
We have seen a huge demand for male grooming
venues that provide a comfortable masculine
environment for freatments.” This masculine
environment starls with the décor: lots of neutral
tones, metals and extras like men's magaznes and
plasma televisions showing sport. Detail for Men

in Sydney even offers o beer with its hair services.
"We've taken away the fluffy side of it," laughs
Andrew Chim, Detail for Men's CEOQ.

The most common services are haircuts and colours,
especially to cover grey, but treatments such as
facials, massages and waxing are growing rapidly in

popularity. There is one obvious difference. though:

the names. There's no mention of mani-pedis. here
it's hand and foot detailing and face treatments
rather than facials. ‘Detailing’ is a word that is
used frequently in men's venues because, as Chim
explains, "men will detail their cars, for maintenance
and to keep them locking good, so we say detail

drivers, students and thousands of office slaves, from
14 to 87 years of age". It's the same in Sydney and
Perth: clients are mostly professional businessmen
or sportsmen. One thing all the venues agree on is
the misconception that men's grooming is some sort
of metrosexual fad. “"Men are realising that is now
socidlly acceptable to regularly groom and that
women these days cppreciate o little effort,” says
Cory. Looking good is about locking and feeling
healthy, stylish and attractive, something we all
need and something that men can now find on
their own terms.
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