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SHAVING GRACE

Any beauty guru will know the name Dermalog-
ica, the no-frills LA-based skincare company that
steers clear of fragrances and nasty ingredients such
as alcohol and mineral oil.

[ can say with confidence that fellas are likely
to be impressed with the new range aimed at men,
Shave. In our winter Scoop we mentioned Guy’s
Grooming salon. The salon will stock the full
range of Shave, which complements the traditional
face shave with cut-throat razor service Guy’s offers.
At Guy’s, you can have a “shave mapping” to deter-
mine what products suit your skin the most. The
mapping comprises skin analysis, checking for shav-
ing irritation, hair growth direction and advising
the best way to shave. With a three-step program
(pre, during and post-shave), there is a stack of
products to choose from. We asked what product
the staff at Guy’s Grooming are most looking
forward to using on clients, and they say the pre-
shave guard for tough beards and post-shave balm,
which helps the skin’s recovery time after shaving
— we know the ladies will thank them for that. The
Dermalogica Shave range starts at $28 from Guys
Grooming, Shop G5, 160 Central, 811 Hay St, Perth,
(08) 9226 3022, guysgrooming.com.au.
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